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Alternative, or Local, Payment Methods are becoming mainstream payments globally
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No Longer Alternative: The Rapidly Approaching And the use of APMs has
Future of Local Payment Methods evolved from CNP to
¢ | customer present!

News Break > No Longer Alternative: The Rapidly Appro...

China’s I
UnionPay leads
global payment
card issuers

@busmesswwe HOME SERVICES NEWS EDUCATION ABOUTUS Search
ABERKIIRE HATHAWAY COMPAYY Rise in mobile banking and

contactless as consumers take pick

'n" mix approach to payments

Recuces By Joumalets
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Digital Wallets to Represent Half of Global eCommerce Sales by 2023,
According to 5" Annual Worldpay Global Payments Report

PUBLISHED DATE: 06.06.2019

Report Findings

« Shifting the balance of payments: Digital/mobile wallets set to be the online payment method of choice by
2023 with 52 percent market share

« Emerging trend: Buy Now, Pay Later schemes expected to be fastest-growing online payment preference
globally over the next five years.

« Global forecast: Global eCommerce market is set to increase by 53 percent by 2023, to be worth US$5.9

trillion

Consumers Shift Buy Now, Pay Later E-
commerce Spending Away From Apparel and
Footwear and Toward Health & Beauty and
Leisure Categorie

RE)--Financial services technology leader FIS™ (NYSE: FIS) today released its W

JACKSONVILLE, Fla—(B S
from FIS 2020 al Payme Report, a comp! analysis and forecast of consumer payment trends in 40 countries

Unl;gﬁ;]

around the world. The report predicts that digital wallets will represent half of global eCommerce sales by 2023, while “Buy Now,
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Local payment methods are gaining momentum Be .

+250

52%

payment methods in operation
globally today

50%

of global ecommerce are made
with non card payment methods
(APMs or LPMs)
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Global eCommerce Payment methods in 2018, 2019 and 2023 (forecast).
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Local payment methods by key categories Be w.
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Alternative
Cards (Debit/Credit) Wallets (Digital/Mobile)
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Since UnionPay overtook Visa in
number of transactions, the APMs

are often referred to as LOCAl S $
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Local payment methods are present in
APMs in Europe
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almost every market
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Local payment methods are present in almost every market
APMs in North America and Canada
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North America

M Cards

W Wallets

0,9%

m Bank transferI'O%

Post pay

M Pre-paid

W Other

contactless payments duri

Population: 490.4m
Online Population: 408.8m
Number of APMs: ~ 67

1/3

Of US consumers became
first time users of

the pandemic

": meone.hk Source: Compiled from Multiple Industry Sources
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Local payment methods are present in almost every market g
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APMs in Asia Pacific
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1,0%
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Population: 3.6 bn

Online Population: 1.8 bn
Number of APMs: ~ 209

60%

Of eCommerce
transactions are made by
digital Wallet
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Local payment methods are present in almost every market

APMs in South and central America
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South & central America

M Cards

W Wallets

M Bank transfer

Post pay

M Pre-paid

W Other

Population: 357.8 m

Online Population: 239.3m
Number of APMs: ~ 118

il

BOLETO

is the leading PostPay
service in Brazil where
Mercado Pago brought
mobile payments to
Argentina
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Local payment methods are present in almost every market
APMs in Middle East & Africa
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Local payment methods growth between 2016 and 2019 Be .

morth America | 2016 ZOR; 3‘\;_&"; —_— e 2019\
%2, ~ sia Pacific
Cascl 7% | 3% : %M‘ - =0 | o Cards 37% 24.3%
(1) . (1)
Wallets 18% | 239% - g Cards 42% | 35% o W e,
Bank transfer 7% 5.9% - Wallets 18% 22% 4% :
(v) (1)
Prepaid 3% 0.9% Bank transfer | 17% 22% Bank transfer | 16% 7.6%
. i 0, 19
Post pay - 0.9% Prepaid 3% 1.7% Prepaid 4% %
. - .
cher 15% | 16.6% | Postpay 2% | 6.7% P P %
—d Other 18% | 12.6% Other 21% 7J%J

@i“ America | 2016 2019\ Africa and Middle | 2016 | 2019
Cards 46% | 55.7% East
Wallets 13% | 13.8% Cards 33% | 35%
0,
Bank transfer | 17% 10.9% Wallets 16% 16%
Prepaid 2% 1.3% Bank transfer 17% 19%
i o, 0, \
Post pay - 7.9% Prepaid 5% 5% / y
Other 22% 10.4% Post pay - -
Qher 29% 25°y
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{

"PaymentOrder"” :
"MerchantId
"PaymentPageT
"Amount™: 100
“"Currency™: "

"MerchantUrls"

"ReturnUrl”

“AbortedUr1”

1 payment API to integrate to have access to
all marketplace services, mix basket features,
account management and alternative
payment methods through our Back Office.

"

a2 Limonetik

Votre commande v

Total 14,50 €

Paiement par carte

PAYER 14,50 €

% Limonetik

Dashboard

"ReturnCode” :
“ReturnMess
"RequestId”
"PaymentOrd:
"PaymentPageU:




Our easy to integrate Api enable Acceptance & Aggregation of 250
International Payment Methods and manage Marketplace Payments

POLi. I GOCARDLESSI
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Limonetik is a global full-service payment platform enabling the new
world of payments

{ Limonetik provides many PSPs, Merchants and Marketplaces with APM connection and fund collection

250 payment methods a1 : i
_______________ ¥ 4 i R
connected in 60 e 4= Limonetik functions N
different countries Y
i |
| I
i .
: O I
— — |
i = Oy oo T o —o < -
Q I )
: KYC :
: Pl |
| H"H oge g :
Consumer Payment Pay-in Alcagu::;\ﬁt& Reconciliation, Pay-out 'Merchants &
methods ! gateway ymer ledger management, | Marketplaces
S Ve
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Onboarding tools (with
KYC/KYB validation) &

Fund Aggregation and _ .
flexible payout options

a2 Limonetik escrow



Limonetik solution serve Tier-1 Payment Players

=18 b Pod

[ - /—Elrd Party
Tills & POS Gateways & Acquirers Merchants & Marketplaces .
Connection
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Limonetik can help APM grow and gain more merchants

Not only will Limonetik help you with advice on how to optimise your payment method, but it will be your ‘channel’ or ‘distribution’
interface to multiple payment services providers, merchants, fintechs and marketplaces so we can provide two separate modules

g 23

2. Integration of your new payment product

1. Technical Advice and Consulting in our alternative payment method platform
along with other 100+ APMs

)

=

e Study your APl documentation

 Discuss it with you and outline

Payment potential challenges and recommend

methods best practices based on our
experience

* Provide guidance to their ‘usability’
by merchants and PSPs

* ensuring it is available to all of our
clients PSPs and Merchants

* Becoming your integration partner
for new types of payment users:
Marketplaces, Fintechs and many
more

a3 Limonetik



Questions
&

Answers

Christophe.bourbier@limonetik.com
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THANK YOU !

The recording, along with PDF version of
presentation, will be sent to you tomorrow!
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