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Commerce 
Isn’t Just becoming 
More .Global.. 

It’s Also More .‘Local’. 
Than ever Before.
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The 
imperative to 
localize your 
checkout 
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74% 

57%

70% 
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Source:  eMarketer, Statista, Shopify, Export.gov, 
Google-Temasek, Business Standard

Internationalized Payments

Highly domestic payments

Top Cross-Border 
eCom Markets:

●
●
●
●



of Global eCommerce 
Leaders See 
Cross-Border Sales 

 to their 
Long-Term Success
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44%

41%

41%

https://mms.businesswire.com

87%

https://mms.businesswire.com/media/20191029005414/en/752747/5/GME_Infographic_10.28-PNG.jpg?download=1
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52%
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India - 68%

UK - 45%

Africa - 59%

The Mobile Web Is Your 
Busiest Digital Property

https://gs.statcounter.com/platform-market-share/desktop-mobile-tablet/africa#quarterly-201902-202001
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PayPal Cross-Border Research:
https://www.paypalobjects.com

https://www.paypalobjects.com/digitalassets/c/website/marketing/global/pages/jobs/paypal-insights-2015-global-report-appendix-added.pdf


Crafting The 
Perfect Checkout 
is Like Assembling 
a Puzzle with 
Hundreds of Pieces
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Going Beyond the Basics:

What Does a Better 
Converting Local 
Checkout Look Like?
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Locally Relevant and 
Local Payment Options
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Adidas
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IPC Cross-Border eCommerce Shopper Survey 2019 
https://www.ipc.be/

https://www.ipc.be/sector-data/e-commerce/cross-border-e-commerce-shopper-survey
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Blue Nile’s 
Checkout Addresses 
All Customers’ 
Delivery Concerns

1.

2.

4.

3.
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Optimize Your 
Steps 
and Form Fields 
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2M

100+

50+

900+

The Rapyd Global 
Payments Network
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M-Pesa AFRICA

Rapyd Webinar

July 2020



M-Pesa launched in Kenya in 2007, with “Send Money 
Home”



>400k cash-in/out agents are the backbone of the 
service



M-Pesa has grown to become the largest fintech platform 
in Africa

Egypt
Launch June 2013

Ghana
Launch December 2015

DRC
Launch November 2012

Kenya
Launch March 2007

Tanzania
Launch April 2008

Mozambique
Launch May 2013

Lesotho
Launch July 2013

12.2bn
Transactions

€147bn
Value 

Transacted

41.5m
Customers

FY’20
Customers & Agents active on a 30 days basis

432k
Agents



Key ambition is to make M-Pesa favourite payment method 
online

M-Pes
a

Today Our Ambition



eCommerce is growing exponentially

eCommerce in 
Africa expected 

to be worth 
$75bn by 2025

Sales of Jumia growing at 63% p.y.
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+63
%

Goods sold by Jumia
(GMV, €m)

Source: Jumia, Rocket Internet, 
McKinsey



3 reasons why companies require M-Pesa for Africa play

35m
+

Incremental 
customers

#1
trusted brand

UX
best & safest
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2
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Our compelling UX
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Thank You!

Brendan Miller
brendanm@rapyd.net

Tom Vanneste
tom.vanneste@vodafone.com

mailto:Brendanm@rapyd.net
mailto:tom.vanneste@vodafone.com

